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PUBLIC LIBRARIES
Buy This Book!

The bad news is we don’t have time to chat. The good news is we do want to hear from you.

E-mail us.

Our smalll staff dedicates time on a regular basis to go through all the e-mails we receive from vendors
and authors. Please don't calll E-mail is the best way for us to share your information among the entire
selection team. Send all the details about your book or your new product to selectors@buckslib.org.

Let us know about media coverage you’ve received.

Did your book get a write-up in the Inquirer? Are you doing an author event at several local big chains or
independent bookstores? Did your title make the People Great Reads list? Be sure to let us know in your
e-mail.

Please don’t send any preview copies.

Unfortunately, we cannot accept unsolicited preview copies from anyone—authors or vendors. Disposal
costs us money and we’d rather spend it on new items for the collection.

Attachments are not okay.

Leave them off, please. In the age of computer viruses, we are all wary of opening attachments from
unknown senders. Attachments most likely won’t be opened. Worse yet, including an attachment might
doom your e-mail to our spam filters. Send us the link instead.

Databases are a dream and not a reality.

Unfortunately, we are not considering adding any new electronic resources at this time. Please send your
information in an e-mail and we will keep it on file.

Follow-up phone calls are not required or encouraged.

If you absolutely cannot reach us via e-mail, please make sure you and your colleagues call only once.
[t can be frustrating to tell different people from the same company that we’ve already heard about their
product.

Don’t worry if we don’t get back to you.

When you e-mail us, you will likely receive a response to let you know that we received your information
and we are considering your title. Even if we buy your book, you probably won’t hear from us again. The
best way to see if we purchased your material is to check the library catalog.

Be sure to include your contact information.

We keep your information on file whether we purchase your materials right away or not. Things change,
and we might find that there is increased demand or more room in the budget. Make sure we have up-to-
date contact information so we can get in touch with you.
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